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1. Main points

The following information is from data collected between 5 and 30 November 2025, based on adults in Great
Britain.

®* When asked about the important issues facing the UK today, the most commonly reported issues were the
cost of living (88%), the NHS (82%), the economy (71%), immigration (64%), crime (61%), and housing
(55%).

®* Among the 87% of adults who planned to make Christmas purchases, 41% said they would buy gifts earlier
and 41% said that they would reduce overall spending, to help spread the cost of purchases this year.

® Of those planning to make Christmas purchases, around 38% reported that they would spend more this
Christmas when compared with last year; this figure increased to 55% for those aged 16 to 29 years.

® Of those planning to make Christmas purchases, nearly 4 in 10 (37%) said they were somewhat

unconcerned or not at all concerned about affording Christmas, compared with 31% who said that they
were very or somewhat concerned.

® The majority of adults (89%) had heard of cryptocurrencies; nearly half (45%) reported that they had heard
of them but could not explain what they are, 34% said they could give a partial explanation, and 10% said
they could explain them in detail.

2 . Important issues facing the UK
We have asked respondents what they thought were the important issues facing the UK today, since October
2022.

The cost of living (88%), the NHS (82%), and the economy (71%) continue to be the most frequently reported
important issues in the latest period (5 to 30 November 2025).

The proportion of adults reporting the cost of living or the economy has increased when compared with a similar
period a year ago (85% and 68%, respectively). Conversely, those reporting the NHS has decreased from 86%
when compared with November 2024 but has remained relatively stable in recent months.

Other commonly reported issues during this time include immigration (64%), crime (61%), housing (55%), and
climate change and the environment (51%).

Figure 1: The cost of living, the NHS and the economy have been the most commonly
reported important issues facing the UK since October 2022

Proportion of adults reporting each important issue, Great Britain, October 2022 to November 2025

Notes:

1. Respondents could select more than one option.
2. The length of each data collection period presented in this time series may be different.

Download the data

Downloac
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3. Consumer spending over Christmas

This month, we asked adults in Great Britain what their spending plans were in the lead up to Christmas.

The majority of adults (87%) reported that they were planning to make purchases for Christmas. Of these, around
4in 10 (38%) agreed or strongly agreed that they would spend more than last year. Around 3 in 10 (28%)
disagreed or strongly disagreed, while a similar proportion (28%) neither agreed nor disagreed.

Adults aged 16 to 29 years were more likely to agree or strongly agree that they would spend more this
Christmas than last year (55%). This is compared with 38% of those aged 30 to 49 years, 31% of those aged 50
to 69 years, and 34% of those aged 70 years and over.

Figure 2: Adults aged 16 to 29 years were most likely to report that they will spend more this Christmas
than last year

Proportion of adults who agreed or disagreed that they will spend more this Christmas compared with last year, among those
planning to make purchases, Great Britain, 5 to 30 November 2025

Figure 2: Adults aged 16 to 29 years were most likely to report
that they will spend more this Christmas than last year

Proportion of adults who agreed or disagreed that they will spend more this Christmas
compared with last year, among those planning to make purchases, Great Britain, 5 to 30
November 2025

All adults
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70 years and over
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Source: Opinions and Lifestyle Survey from the Office for National Statistics
Notes:

1. Estimates may not add to 100 because of rounding.

Actions to help spread the cost of Christmas

Among those planning to make purchases, over 4 in 10 adults (41%) reported that they plan to buy gifts earlier to
help spread the cost. The most likely group to report this was those aged 16 to 29 years (60%), compared with:

Page 3 of 11



® 44% of those aged 30 to 49 years
* 35% of those aged 50 to 69 years
® 28% of those aged 70 years and over

Around 4 in 10 adults (41%) planned to reduce their overall spending for Christmas. Women (48%) were more
likely than men (34%) to report this. Those aged 30 to 49 years (47%) were more likely to reduce overall
spending than any other age group.

Other actions reported included using savings (25%) and using credit or payment plans (14%) to help spread the
cost of Christmas purchases.

Figure 3: Adults aged 16 to 29 years were most likely to buy gifts earlier to help spread the cost of
Christmas

Proportion of adults, among those planning to make purchases, reporting actions they plan to take to help spread the cost of
Christmas purchases this year, Great Britain, 5 to 30 November 2025

Figure 3: Adults aged 16 to 29 years were most likely to buy
gifts earlier to help spread the cost of Christmas

Proportion of adults, among those planning to make purchases, reporting actions they plan to
take to help spread the cost of Christmas purchases this year, Great Britain, 5 to 30 November

2025
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@ Buy gifts earlier @ Reduce overallspend @ Use savings

@ Use credit or payment plans

Source: Opinions and Lifestyle Survey from the Office for National Statistics

Notes:

1. "None of these" was also a valid response option for this question, which has not been included on the
figure.

2. Respondents could select more than one option.

Among those planning to make purchases, we asked if respondents were spreading the cost of Christmas over
more or fewer months than last year. A quarter (25%) reported that they planned to do so over a longer period
this year. Those aged 16 to 29 years were more likely to report this (43%), compared with:
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* 25% of those aged 30 to 49 years

* 20% of those aged 50 to 69 years

® 13% of those aged 70 years and over
Women (29%) were also were more likely than men (21%) to report spreading the cost over more months.
Black Friday sales

Around 4 in 10 adults (42%) reported that they did not plan to buy anything in the Black Friday sales. Those aged
70 years and over (68%) were most likely to report this compared with younger age groups.

Around 1 in 10 (10%) adults planned to do more shopping during Black Fridaysales compared with last year. The
likelihood of reporting this decreased with age. This is broken down as follows:

* 19% of those aged 16 to 29 years
* 12% of those aged 30 to 49 years
® 5% of those aged 50 to 69 years

® 2% of those aged 70 years and over
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Affordability this Christmas

We also asked adults who were planning to make purchases this Christmas how concerned or unconcerned they
were about affording Christmas this year. Just under 4 in 10 (37%) adults reported feeling somewhat
unconcerned or not at all concerned, while around 3 in 10 (31%) reported feeling very or somewhat concerned.

Younger adults (age groups under 50 years) were more likely to report feeling very or somewhat concerned about
affording Christmas this year. This includes 35% of those aged 16 to 29 years and 38% of those aged 30 to 49
years. Women (38%) were also more likely to report feeling very or somewhat unconcerned about affording
Christmas this year than men (24%).

Figure 4: Younger adults were most likely to report feeling very or somewhat concerned about affording
Christmas this year

Proportion of adults, reporting concerns about affording Christmas this year, among those planning to make purchases, Great
Britain, 5 to 30 November 2025

Figure 4: Younger adults were most likely to report feeling very
or somewhat concerned about affording Christmas this year

Proportion of adults, reporting concerns about affording Christmas this year, among those
planning to make purchases, Great Britain, 5 to 30 November 2025
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Source: Opinions and Lifestyle Survey from the Office for National Statistics

Notes:

1. "Don't know" and "prefer not to say" were also valid response options for this question, which have not
been included on the figure.
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4 . Awareness and use of cryptocurrency

Cryptocurrencies are a type of digital asset (explained on the Financial Conduct Authority's website). The most
common examples are Bitcoin and Ethereum, with the value of Bitcoin reaching record highs in 2025.

We asked respondents if they had ever heard of cryptocurrencies. We also asked these questions over a similar
period last year (6 November to 1 December 2024).

Most adults had heard of cryptocurrencies (89%):

* 10% reported that they had heard of them and could explain them in detail, compared with 7% last year

* 34% reported that they had heard of them and could give a partial explanation of what they are, compared
with 42% last year

* 45% reported that they had heard of them but could not explain what they are, compared with 43% last
year

® 11% of adults reported they had never heard of them, compared with 8% last year

Men were more likely to report they had heard of cryptocurrencies and could explain what they were in detail
(16%) compared with women (4%).

Figure 5 shows younger adults (age groups under 50 years) were also more likely to report they had heard of
cryptocurrencies and could explain what they were in detail:
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https://www.fca.org.uk/investsmart/crypto-basics

* 13% of those aged 16 to 29 years
* 15% of those aged 30 to 49 years
* 7% of those aged 50 to 69 years

* 3% of those aged 70 years or over

Figure 5: Younger adults were more likely than older adults to report that they had heard of
cryptocurrencies and could explain what they are in detail

Proportion of adults reporting knowledge of cryptocurrencies by age and sex, Great Britain, 5 to 30 November 2025

Figure 5: Younger adults were more likely than older adults to
report that they had heard of cryptocurrencies and could
explain what they are in detail

Proportion of adults reporting knowledge of cryptocurrencies by age and sex, Great Britain, 5 to
30 November 2025
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Source: Opinions and Lifestyle Survey from the Office for National Statistics

When asked if they have ever bought or used, or if they currently hold, any cryptocurrencies, nearly 1 in 10 adults
(8%) reported that they had, similar to the proportion that reported this last year (7%). This was higher among
men (13%) than women (4%).

This was also higher among younger adults (age groups under 50 years), and lower among older adults (age
groups 50 years and over):
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9% of those aged 16 to 29 years

® 14% of those aged 30 to 49 years

5% of those aged 50 to 69 years

1% of those aged 70 years or over

Figure 6: Men and younger adults were more likely to have bought or used, or to currently hold any
cryptocurrencies

Proportion of adults reporting acquisition or use of cryptocurrencies by age and sex, Great Britain, 5 to 30 November 2025

Figure 6: Men and younger adults were more likely to have
bought or used, or to currently hold any cryptocurrencies

Proportion of adults reporting acquisition or use of cryptocurrencies by age and sex, Great
Britain, 5 to 30 November 2025

100

Source: Opinions and Lifestyle Survey from the Office for National Statistics

Among those adults who had ever bought or used, or currently held, cryptocurrencies, around 1 in 7 (15%)
reported that they had used cryptocurrencies to complete transactions, similar to last year (17%).

Estimates of cryptocurrencies knowledge and usage are available in our accompanying Public opinions and social
trends, Great Britain: cryptocurrency dataset.

Information on businesses' use and holding of cryptocurrency is available in our Business insights and impact on
the UK economy release. When asked, during the period 17 to 30 November 2025, most businesses (96%)
reported that they had not used, accepted or conducted any transactions involving cryptocurrencies in the last 12
months and 4% were unsure. Similarly, when asked if they held cryptocurrency as part of their assets, most
businesses (97%) said they did not and 3% were unsure.

The Einancial Conduct Authority's research note on cryptoassets provides more detail on the use and ownership
of cryptocurrency. This research shows that awareness and ownership of cryptocurrencies in the UK had
increased from 2020 to 2024.
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https://www.ons.gov.uk/peoplepopulationandcommunity/personalandhouseholdfinances/expenditure/datasets/publicopinionsandsocialtrendsgreatbritaincrptocurrencies
https://www.ons.gov.uk/peoplepopulationandcommunity/personalandhouseholdfinances/expenditure/datasets/publicopinionsandsocialtrendsgreatbritaincrptocurrencies
https://www.ons.gov.uk/businessindustryandtrade/business/businessservices/bulletins/businessinsightsandimpactontheukeconomy/latest
https://www.ons.gov.uk/businessindustryandtrade/business/businessservices/bulletins/businessinsightsandimpactontheukeconomy/latest
https://www.fca.org.uk/publications/research/research-note-cryptoassets-consumer-research-2024

5. Data on public opinions and social trends

Public opinions and social trends, Great Britain: household finances

Dataset | Released 18 December 2025

People's experiences of changes in their cost of living and household finances in Great Britain; indicators
from the Opinions and Lifestyle Survey (OPN).

Public opinions and social trends, Great Britain: personal well-being and loneliness

Dataset | Released 18 December 2025

Personal well-being, loneliness and what people in Great Britain felt were important issues; indicators from
the Opinions and Lifestyle Survey (OPN).

Public opinions and social trends, Great Britain: working arrangements
Dataset | Released 18 December 2025
Working arrangements of people in Great Britain; indicators from the Opinions and Lifestyle Survey (OPN).

Public opinions and social trends, Great Britain: social mobility

Dataset | Released 18 December 2025

Social mobility and life opportunities across different generations in Great Britain; indicators from the
Opinions and Lifestyle Survey (OPN).

Public opinions and social trends, Great Britain: Christmas spending

Dataset | Released 18 December 2025

People in Great Britain's attitudes towards Christmas spending; indicators from the Opinions and Lifestyle
Survey (OPN).

Public opinions and social trends, Great Britain: cryptocurrency

Dataset | Released 18 December 2025

People in Great Britain's attitudes towards cryptocurrency; indicators from the Opinions and Lifestyle Survey
(OPN).

Public opinions and social trends, Great Britain: winter pressures

Dataset | Released 18 December 2025

Actions people have taken to save money on food because of increases in the cost of living and how often
people are able to keep comfortably warm in their homes; indicators from the Opinions and Lifestyle Survey
(OPN).

Opinions and Lifestyle Survey: sample sizes, response rates and user requested data

Dataset | Released 18 December 2025

Survey information including sample sizes, response rates and user requested data for the Opinions and
Lifestyle Survey (OPN).

Page 10 of 11


https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/publicopinionsandsocialtrendsgreatbritainhouseholdfinances
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/publicopinionsandsocialtrendsgreatbritainpersonalwellbeingandloneliness
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/publicopinionsandsocialtrendsgreatbritainworkingarrangements
https://www.ons.gov.uk/peoplepopulationandcommunity/householdcharacteristics/homeinternetandsocialmediausage/datasets/publicopinionsandsocialtrendsgreatbritainsocialmobility
https://www.ons.gov.uk/peoplepopulationandcommunity/personalandhouseholdfinances/expenditure/datasets/publicopinionsandsocialtrendsgreatbritainchristmasspending
https://www.ons.gov.uk/peoplepopulationandcommunity/householdcharacteristics/homeinternetandsocialmediausage/datasets/publicopinionsandsocialtrendsgreatbritaincryptocurrency
https://www.ons.gov.uk/peoplepopulationandcommunity/personalandhouseholdfinances/debt/datasets/publicopinionsandsocialtrendsgreatbritainwinterpressures
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/opinionsandlifestylesurveysamplesizesresponseratesanduserrequesteddata

6 . Data sources and quality

The analysis in this bulletin is based on adults aged 16 years and over in Great Britain.

In the latest period, 5 to 30 November 2025, we sampled 8,690 households. This sample was randomly selected
from people who had previously completed the Labour Market Survey (LMS) or Opinions and Lifestyle Survey
(OPN). The responding sample for the latest period contained 3,602 individuals, representing a 41% response
rate.

Survey weights were applied to make estimates representative of the population, based on our population
estimates. Estimates for some groups of the population may be subject to greater uncertainty because of smaller
sample sizes for these groups (for example, younger adults).

From the 2 to 27 July 2025 data collection period onwards, the population totals used in weighting OPN estimates
are based on 2022 mid-year estimates using updated population projections. For England and Wales, they are
projected forward using scaling factors from 2021-based national population projections. For Scotland, they are
projected forward using scaling factors from 2020-based national population projections.

For all estimates in the datasets, confidence intervals are provided. Where comparisons between estimates are
made, associated confidence intervals should be used to assess the statistical significance of the differences. In
some cases, additional statistical hypothesis testing was performed to identify differences between groups.

Further information on the survey design and quality can be found in our Opinions and Lifestyle Survey quality
and methodology information (QMI).

7 . Related links

Economic activity and social change in the UK, real-time indicators: 11 December 2025

Bulletin | Released 11 December 2025

Data on the UK economy and society. These faster indicators are created using rapid response surveys,
novel data sources and innovative methods. These are official statistics in development.

Public opinions and social trends, Great Britain: November 2024

Bulletin | Released 20 December 2024

Social insights on daily life and events, including attitudes to important issues, artificial intelligence and
cryptocurrency, from the Opinions and Lifestyle Survey (OPN).

The impact of winter pressures on different population groups in Great Britain: 18 October 2023 to 1 January
2024

Article | Released 29 January 2024

In-depth analysis on how increases in the cost of living and difficulty accessing NHS services have impacted
people’s lives during the winter period.

8 . Cite this statistical bulletin

Office for National Statistics (ONS), released 18 December 2025, ONS website, statistical bulletin, Public
opinions and saocial trends, Great Britain: November 2025
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https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/uncertaintyandhowwemeasureit#what-is-uncertainty-
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/uncertaintyandhowwemeasureit#confidence-interval
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/uncertaintyandhowwemeasureit#statistical-significance
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/healthandlifeexpectancies/methodologies/opinionsandlifestylesurveyqmi
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/healthandlifeexpectancies/methodologies/opinionsandlifestylesurveyqmi
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/bulletins/economicactivityandsocialchangeintheukrealtimeindicators/11december2025
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/bulletins/publicopinionsandsocialtrendsgreatbritain/november2024
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/articles/theimpactofwinterpressuresondifferentpopulationgroupsingreatbritain/18october2023to1january2024
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/articles/theimpactofwinterpressuresondifferentpopulationgroupsingreatbritain/18october2023to1january2024
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/bulletins/publicopinionsandsocialtrendsgreatbritain/november2025
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/bulletins/publicopinionsandsocialtrendsgreatbritain/november2025
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